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30 DAYS OF USER EXPERIENCE

Write down the top 5 tasks you think 
people do with your product. 

Ask a user to list the top 5 tasks that they 
do with your product. Compare with #1. 

Try a key task with your product, precisely 
following the steps in the user manual. 

Share a user research blog post with your 
team. 

Search a podcast about UX and listen to it 
on your commute. 

Use a competitor product to carry out a top 
task. 

Find an upcoming UX event near 
you and put it in your diary. 

Spend an hour listening in on 
customer service calls. 

Create an assumption persona 
that describes a key user group. 

Silently watch a user complete a key task 
with your product. 

Plan to make a visit to one of your users in 
the next 30 days. 

Lurk in an online forum relevant to your 
product. 

Graph the high and low points in a user’s 
experience, from finding out about your 
product through to completing a key task.  

List 5 design principles that you believe are 
important to your product. 

Pick your favourite piece of technology  and 
identify one “delighter” that was designed 
into the user experience. 

Pick an application you use everyday in 
your job. Identify a work-around you use to 
overcome a usability issue. 

Call your company’s support line and ask a 
question. 

Watch people interact with a parking, 
vending or ticket machine. 

Explain the difference between usability 
and user experience. 

Look up the concept of ‘affordance’ on 
Wikipedia. 

Evaluate the steps in a key task against one 
of Nielsen’s 10 usability heuristics. 

Describe the most extreme 
environment where your product will 
be used. 

Summarise a blog post on UX in 
140 characters and tweet about it. 

List 5 things about your product that 
probably drive your users crazy. 

Start a UX blog for your project team. 

Find and share a quotation on UX. 

Research a testing tool to help you run a 
usability test of a mobile device. 

Identify your team’s vision for the ideal 
user experience. 

Sketch out how your product would work if 
you could ignore constraints that prevent 
you from delivering an outstanding UX. 

Write a ‘Consumer Reports’ style 
evaluation of your product as it might 
appear in an industry magazine.
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“TESTING ONE USER IS 100% BETTER THAN TESTING NONE.” — STEVE KRUG. #30DAYSOFUX



THANKS FOR BEING PART 
OF THE USERFOCUS 
COMMUNITY
I love creating articles, resources and eBooks for the 
user experience community. 

But it's my consulting and training work that pays the 
bills. 

If you want to support the work that I do, here are 
some ideas.

ATTEND A WORKSHOP BUY AN ONLINE COURSE
Attend a public training courses. You'll find an up-
to-date schedule here: 

https://www.userfocus.co.uk/training/index.html

Buy one of my online video courses on Udemy. 
You'll find a list here: 

https://www.udemy.com/user/davidtravis/

INVITE ME IN
I can bring my workshops to you and run them for a 
fixed all-inclusive fee no matter where you are. You'll 
find more information on in-house training here: 

https://www.userfocus.co.uk/training/in-house-
training.html

COLLABORATE
Commission me to optimise the user experience of 
your product or service. You'll find more information 
on my consultancy services here: 

https://www.userfocus.co.uk/consultancy/
index.html 

Dr David Travis @userfocus
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