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CHTEL BYCH, ABYS PRI TESTOVANI CO SE TI PRI PRACI S
"PREMYSLELA NAHLAS". TIM WEBEM BUDE

HONIT HLAVOU

NAPRIKLAD, CO SE
SNAZIS UDELAT, €O
HLEDAS NEBO O CEM
SE PRAVE
ROZHODUJES.

TAKY ME ZAJIMA, NA CEM
SE ZARAZIS NEBO CO JE
PRO TEBE MATOUCI

POKUD TI TO
POMUZE,
PREDSTAVUJ SI, ZE

---NEBO NAOPAK,
ZE ZA TEBOU SEDI
KOLEGA A TY MU
VYSVETLUJES, JAK
POUZIVAT TEN WEB
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MYM UKOLEM JE PREDAT
TO, CO SE OD TEBE DOZVIM,
VWOJARLM.

NEBUDU T| NIJAK
POMAHAT, ANI
ODPOVIDAT NA TVE
OTAZKY.

—

SNAZIME SE TOTIZ
VWTVORIT MAXIMALNE

REALISTICKE
PROSTREDI. ﬂ
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| KDYZ NA TVE OTAZKY NEBUDU
ODPOVIDAT, POKLADEJ JE PROSIM. JE
STRASNE DULEZITE, ABY VSECHNY TVE

OTAZKY A KOMENTARE ZAZNELY.

NECHC! Tl

PODSOUVAT, ZE SE TI
TEN SOFTWARE MA

NEBO NEMA LiBIT.

TAKZE SE NENECH
ZASKOAIT TiM, ZE NEKDY
NA TVE KOMENTARE
NEBUDU REAGOVAT...

.-.NEBO TIM, ZE ME
REAKLE BUDOU TROCHU
VAGNI, NAPRIKLAD "TO
JE ZAJIMAVE".




POKUD BUDEME TESTOVAT PAPIROVY PROTOTYP...

TADY ZANETA
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BUDE HRAT ROLI

POCITACE.
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 STROJE NEMLUWVI,
TAKZE TI ANI JA NEBUDU NIC
VYSVETLOVAT-

BUDU T! UKAZOVAT
OBRAZOVKY, TAK JAK TO
.\2\ DELA POCITAC
3
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PRACOVALA NA POCITALI.
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POKUD BUDES CHTIT NECO N
UDELAT, BUDES MUSET PRACOVAT
S PROTOTYPEM - STEJNE JAKO BYS




PRO ZADAVANI TEXTU
BUDES POTREBOVAT
KLAVESNICI.
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KLIDNE PIS NA TEN

PROTOTYP.

| KDYZ JE TO JEN PAPIROVY
PROTOTYP, MUZES DELAT VSECHNO,
CO JDE NA OPRAVDOVEM POCITALI,
NAPRIKLAD PRETAHOVAT MYSI NEBO
OTVIRAT KONTEXTOVE NABIDKY.




ED T| PREDVEDU,

JAK ZHRUBA
') "p;zg;\;egﬁw NA UKAZKU TI VSVETLIM,
NAHLAS" J JAK NASTAVIT NA MEM

MOBILU TICHY REZIM
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FAZE 2: UKAZKA A PROCVICENI
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TAKZE... WBERL "MENU"...
HLEDAM POLOZKU "PROFILY"...
TADY JE...
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A VYBERU "TICHY"...
A TAHLE IKONKA M|

RIKA, ZE MAM
NASTAVENY TICHY
REZIM

TED SI TO ZKUS TY.
 NASTAV SI WSKU
ZIDLE A PREMYSLEJ U

TOHO NAHLAS.
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FAJN.- TAKZ

HLEDAM TU |
SPRAVNOU
PACKU. JE TO

ZKUSM SI
SEDNOUT A
NASTAVIT TO.

1O, TO JE ONO.
PACKA FUNGOVALA,
AZ KDYZ JSEM S!
SEDLA NA ZIDLI.

TAK TOHLE
BYLO PRESNE
ONO.
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NECHTEJ PO TESTEROVI ZAVERY...
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HMMM, MAM DOJEM,
ZE BY TO MOH' NEKDO
NEKDY, TREBA V
BUDOUCNU, NEJAK
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KDYZ SE NA TU t;;
FUNKCIONALITU PODIVAS, =
MYSLIS, ZE BY T| MOHLA Ly
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HMMM, NECO JE DOBRE,
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MU NA TO MAM RICT?
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NEPOKLADEJ] SUGESTIVNI OTAZKY...
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A=Y SAKRA, MYSLI SI, ZE
v- BY TO MELO BYT NA
OVODNI STRANCE, A

NEBUDE SE MU ZDAT,

KDYZ NEBUDU
SOUHLASIT!

NEBYLO BY LEPSI,
KDYBY TAHLE
FUNKCIONALITA BYLA
HNED NA UVODNI
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NENUT TESTERA S| VYMYSLET

ZAS MAM TEN SVOJ
PREKVAPENY VWRAZ? TAK
TED HONEM VYMYSLET, €O
ME VLASTNE
PREKVAPILO...
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RIKAME TOMU
TEST, ALE ZADNY
TEST TO VLASTNE 1

NENI. \
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POKUD NENI TESTEREM DOSPELY, ALE
DITE, TESTOVACI MISTNOST A INSTRUKCE
BY MELY BYT O NECO HRAVEJSI...

JA JSEM UZ
ZAPOMNEL, JAKE
TO JE BYT KLUK, A
PROTO POTREBUIU
TVOU POMOC.

POTREBUJU ZJISTIT,
CO JE PRO TEBE MOC

BYL BYCH RAD, KDYBYS NA
VSELCHNO ZKUSIL PRIJIT SAM,
ALE KDYBY NELO FAKT NESLO,
JSEM TADY.-..




WANT TO LEARN MORE?

HERE ARE SOME RESOURCES AT THE USERFOCUS WEB SITE
THAT WILL HELP YOU LEARN MORE ABOUT USABILITY TEST
MODERATION.

WHAT EVERY USABILITY TEST MODERATOR OUGHT
TO KNOW ABOUT GOOD LISTENING

MODERATION SEEMS EFFORTLESS BUT THERE'S A LOT
MORE TO GOOD LISTENING THAN OPENING YOUR EARS.
HERE ARE 15 SUGGESTIONS TO IMPROVE YOUR OWN
LISTENING SKILLS.

http://www.userfocus.co.uk/articles/listening.html

WRITING THE PERFECT PARTICIPANT SCREENER
"KNOW THY USER" IS THE FIRST PRINCIPLE OF USABILITY,
SO IT'S IMPORTANT THAT YOU INVOLVE THE RIGHT KIND
OF PEOPLE IN YOUR USABILITY STUDY. THESE 8 TIPS FOR
SCREENING PARTICIPANTS WILL SHOW YOU HOW TO
RECRUIT ARTICULATE, REPRESENTATIVE USERS FOR YOUR
RESEARCH, QUICKLY FILTER OUT THE PEOPLE YOU DON'T
WANT AND HELP YOU AVOID THE DREADED "NO SHOW".

http://www.userfocus.co.uk/articles/screeners.html

USABILITY TEST PLAN TOOLKIT

THIS EBOOK CONTAINS ALL YOU NEED TO MAKE SURE
THAT YOU'RE FULLY PREPARED FOR YOUR NEXT USABILITY
TEST. THE DOCUMENT INCLUDES EASY TO CUSTOMISE
USABILITY TEST FORMS, SUCH AS SCREENERS, A
DISCUSSION GUIDE, QUESTIONNAIRES AND DATA LOGGING
SHEETS.

http://www.userfocus.co.uk/articles/testplan.html

MEASURING THE USABILITY OF EVERYDAY
PRODUCTS

ISO HAVE RELEASED A NEW STANDARD FOR MEASURING
THE USABILITY OF EVERY DAY PRODUCTS, LIKE TICKET
MACHINES, MOBILE PHONES AND DIGITAL CAMERAS. THIS
STANDARD, ISO 20282, INCLUDES TEST METHODS FOR
QUANTIFYING THE USABILITY OF CONSUMER PRODUCTS TO
ENSURE THEY MEET A PRE-DEFINED QUALITY LEVEL. THIS
DEVELOPMENT IS EXCITING BECAUSE THE STANDARD'S
FOCUS ON USABILITY MEASUREMENT REFLECTS A SEA
CHANGE IN THE EVOLVING PRACTICE OF USABILITY. IN
THE OLD WORLD, USABILITY SPECIALISTS JUST FOUND
USABILITY PROBLEMS WITH A DESIGN. IN THE NEW
WORLD, USABILITY SPECIALISTS ALSO ANSWER THE
QUESTION: "HOW USABLE IS THIS DESIGN?"
http://www.userfocus.co.uk/articles/15020282.html

MEASURING SATISFACTION: BEYOND THE
USABILITY QUESTIONNAIRE

MOST USABILITY TESTS CULMINATE WITH A SHORT
QUESTIONNAIRE THAT ASKS THE PARTICIPANT TO RATE,
USUALLY ON A 5- OR 7-POINT SCALE, VARIOUS
CHARACTERISTICS OF THE SYSTEM. EXPERIENCE SHOWS
THAT PARTICIPANTS ARE RELUCTANT TO BE CRITICAL OF A
SYSTEM, NO MATTER HOW DIFFICULT THEY FOUND THE
TASKS. THIS ARTICLE DESCRIBES A GUIDED INTERVIEW
TECHNIQUE THAT OVERCOMES THIS PROBLEM BASED ON A
WORD LIST OF OVER 100 ADJECTIVES. WE ALSO INCLUDE
A SPREADSHEET TO GENERATE AND RANDOMISE THE WORD
LIST.

http://www.userfocus.co.uk/articles/satisfaction.html

WHY YOU SHOULDN'T ASK “WHY?” IN A USABILITY
TEST

THIS YEAR MARKS AN IMPORTANT ANNIVERSARY FOR
PEOPLE WHO MODERATE USABILITY TESTS. IN A CLASSIC
STUDY CARRIED OUT EXACTLY 30 YEARS AGO,
PSYCHOLOGISTS SHOWED THAT PEOPLE ARE VERY POOR
AT EXPLAINING THE REASONS BEHIND THEIR CHOICES.
THIS IS WHY USABILITY TESTS FOCUS ON WHAT PEOPLE
DO, NOT ON WHAT PEOPLE SAY. SO WHY DO SO MANY
USABILITY TEST MODERATORS CONTINUE TO ASK
PARTICIPANTS, "WHY"?

http://www.userfocus.co.uk/articles/askingwhy.html

TRAINING COURSES

IF YOU WANT TO TAKE YOUR LEARNING TO THE NEXT
LEVEL, ATTEND ONE OF OUR TRAINING COURSES ON
USABILITY. WE RUN SCHEDULED COURSES ON USABILITY
EVERY MONTH AT OUR HEAD OFFICE IN LONDON.

A PRACTICAL GUIDE TO USABILITY TESTING

FOR PEOPLE IN DESIGN TEAMS WHO WANT TO GAIN
CONFIDENCE IN USABILITY TESTING, “A PRACTICAL GUIDE
TO USABILITY TESTING” IS A 1-DAY WORKSHOP THAT
SHOWS DELEGATES HOW TO OBTAIN CUSTOMER FEEDBACK
ON PROTOTYPES AND FINISHED PRODUCTS. UNLIKE
LECTURE-BASED COURSES, DELEGATES GET PRACTICAL,
HANDS-ON EXPERIENCE MODERATING AND LOGGING
USABILITY TESTS.

http://www.userfocus.co.uk/training/usabilitytest.html
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Other e-Books from Userfocus

: Bluffers’ Guide to
IS0 9

David Travis

The Fable of the User-Centered Designer

Follow a young man's journey as he discovers the three secrets of user-centred design.
It's a small book that has big results — and it's free.
http://www.userfocus.co.uk/fable

Usability Test Moderation: The Comic

If you've been tasked with running a usability test, then you'll love this instructional guide.
Aimed at people about to moderate their first usability test, this graphic instruction guide
covers the essential techniques you'll need to moderate a usability test. Free to
newsletter subscribers.

http://www.userfocus.co.uk/articles/moderationcomic.html

Bluffers' guide to ISO 9241

ISO 9241 is widely cited by user experience experts who would be hard pushed to name
any other standard — but all most usability professionals know about the standard is its
name. This eBook describes each of the published parts of ISO 9241 in detail. £9.
http://www.userfocus.co.uk/articles/ISO9241 .html

Usability Test Plan Toolkit

This eBook contains all you need to make sure that you're fully prepared for your next
usability test. The document includes easy to customise usability test forms, such as
screeners, a discussion guide, questionnaires and data logging sheets. £9.
http://www.userfocus.co.uk/articles/testplan.html

Morae for Usability Practitioners

Targeted at both new and experienced users of Morae, Morae for Usability Practitioners
is a step-by-step guide to using Morae to plan, execute and analyse usability tests.
Packed with insider tips and expert advice, this guide will help you use Morae to its full
potential. £9.

http://www.userfocus.co.uk/articles/morae.html




